IMPACT & TRENDS / TRAVEL

City Lifestyle
Travel Facts

City Lifestyle reaches magazine readers who are passionate about travel, and
actively seek enriching experiences and inspiration for their next adventures.
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TRAVEL ATTITUDES

<66% Female, 34% Male

%

<54 median age

<63% college educated

C‘B149K median household income
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$149K - City Lifestyle

$110K - Travel & Leisure
$99K - Conde Nast Traveller
$75K - Wall Street Journal

<Seek out exclusive experiences
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PURCHASE INTENT AMONG CL READERS

(in the next 12 months)

« 58% plan to make a purchase in vacations and travel.

Secure your spot in our Explore issue.

IN HOMES JULY 2025

Magazine readers spend 20% more on
average than the typical affluent consumer
on travel.

Affluent magazine readers are 32% more
likely to be inspired by magazines when
seeking new travel experiences.

Magazine readers are actively planning travel
in the next year, with a strong interest in both
domestic and international destinations.

Readers aged 55+ have a travel spend index
of 144, indicating they spend 44% more than
average in the travel category.

Affluent magazine readers are 67% more
likely than the average affluent consumer
to stay at five-star accommodations when
traveling.
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City Lifestyle readers
regularly purchase

products or services
seen in ads from the
magazine.

Sources: Ipsos Affluent Survey USA, Spring 2022, Magazine Media Factbook 2022, Circulation Verification Council 2024 Audit



