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City Lifestyle
Real Estate Facts

City Lifestyle is direct-mailed to the most affluent homes in our communities,
reaching magazine readers who are super influential on all things “home.”
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AUDIENCE PROFILE REAL ESTATE ATTITUDES

<66% Female, 34% Male

<54 median age

<63% college educated

— Devoted magazine readers are
wealthy with high-value assets
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C‘E149K median household income

$149K - City Lifestyle more than users of other media
$93K - Town & Country

$85K - House Beautiful

$83K - Country Living

PURCHASE |NTENT AMONG CL READERS (in the next 12 months)

* 10% are considering a real estate purchase or sale.
* 32% plan to purchase home improvements or home improvement supplies.

+ 58% plan vacations or travel — a prime opportunity for reaching those
considering purchasing a vacation or second home.

- Secure your spot in our Home issue.

IN HOMES MARCH 2026

— Heavy affluent magazine readers are
81% more likely than the average affluent
person to buy a vacation or second home.

$1.2M - Avg total value of real estate
$1.4M - Avg total household net worth
$824K - Avg household liquid assets

— Affluent magazine readers are spending
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City Lifestyle readers
regularly purchase
products or services

seen in ads from the
magazine.

Sources: Ipsos Affluent Survey USA, Spring 2022, Magazine Media Factbook 2022, Circulation Verification Council 2024 Audit



