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City Lifestyle
Medical Facts

City Lifestyle reaches magazine readers who are highly proactive and engaged in
their healthcare, seeking information and solutions to maintain their well-being.
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AUDIENCE PROFILE MEDICAL ATTITUDES

—> Magazine readers spend 19% more on
average than the typical affluent
consumer on healthcare.

<66% Female, 34% Male

<54 median age

<63% college educated

Magazine readers are 45% more
likely to research health information
after visiting a doctor.

— Magazine readers are 23% more
likely to use health-related mobile
apps, demonstrating their openness
to leveraging technology for health
management.
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6149K median household income

$149K - City Lifestyle
$94K - Men’s Health
$85K - Women’s Health
$60K - Health

PURCHASE INTENT AMONG CL READERS (i the next 12 months)

* 40% plan to make a pharmacist or prescription service purchase.

* 39% plan to make a purchase involving medical services and physicians. 2 out Of 3

* 30% plan to purchase make a purchase involving a health club or exercise class. City Lifestyle readers

* 12% are considering a chiropractor purchase. regularty purchsfse
products or services

* 11% are considering a weight loss purchase. seen in ads from the

magazine.

- Secure your spot in our Health & Wellness issue.
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Sources: Ipsos Affluent Survey USA, Spring 2022, Magazine Media Factbook 2022, Circulation Verification Council 2024 Audit



