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2 out of 3
City Lifestyle readers
regularly purchase

products or services
seen in ads from the

magazine.

$149K median household income

$149K - City Lifestyle
$76K - People
$64K - Cosmopolitan
$61K - Vogue

54 median age

66% Female, 34% Male

City Lifestyle reaches magazine readers who are highly engaged with esthetics, 
valuing premium products and actively pursuing solutions to enhance their appearance.

AUDIENCE PROFILE

City Lifestyle 
Esthetics Facts

I M P A C T  &  T R E N D S  /  E S T H E T I C S

ESTHETICS ATTITUDES

Sources: Ipsos Affluent Survey USA, Spring 2022, Magazine Media Factbook 2022, Circulation Verification Council 2024 Audit

PURCHASE INTENT AMONG CL READERS

39% plan to make a medical service purchase.

30% are considering a health club/exercise class purchase.

11% plan to make a weight loss purchase.

(in the next 12 months)

Magazine readers spend 27% more on
average than the typical affluent consumer
on skincare, cosmetics and fragrance.

77% of affluent magazine readers would pay
more for products that improve their life,
highlighting their premium preferences.

63% college educated
61% of affluent magazine readers use beauty
products specifically to prevent their skin
from aging, indicating a strong interest in
anti-aging solutions.

Affluent magazine readers are 46% more
likely to consider non-surgical treatments
(like Botox, peels, and cool-sculpting)  
and 32% more likely to consider 
cosmetic surgery.

Devoted spenders in skin care

Reach our highly engaged audience today.
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